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purchasing a particular model because of image/styling but still 
bought another model in the same vehicle segment. 
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SUB-COMPACT
Too bland or 
boring  (45%)

Looks like too many 
other vehicles (25%)

Too boxy/
square (24%)

COMPACT

Too bland or 
boring (38%)

Not sporty 
enough (27%)

Looks like 
too many other 
vehicles (25%)

COMPACT PREMIUM

Not sporty 
enough (30%)

Not enough of a
 "luxury" vehicle (25%)

Aged styling/design (24%)

MIDSIZE
Too bland or 
boring (40%)

Not enough of a 
"luxury" vehicle (26%)

Looks like too 
many other vehicles (24%)

MIDSIZE PREMIUM

Not enough of a 
"luxury" vehicle (26%)

Aged styling/
design (24%)

Too much of an 
old person's vehicle (18%)

LARGE
Too bland or 
boring (38%)

Too boxy/
square (23%)

Not rugged 
enough (22%)

LARGE PREMIUM

Not sporty 
enough (34%)

Aged styling/
design (26%)

Looks like 
too many other 
vehicles (26%)
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