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Two-Wheeler Owners Have High Degree of Satisfaction with Initial Quality, J.D. Power Finds

Bajaj, Honda, TVS, Yamaha Receive Two-Wheeler Initial Quality Study Awards

DELHI: 22 Feb. 2023 — Two-wheeler owners in India have high satisfaction with the initial quality
performance of their vehicles, according to the J.D. Power 2023 India Two-Wheeler Initial Quality Study SM
(2WIQS), released today. More than one-fourth (28%) of two-wheeler owners say the number of problems
experienced with their new two-wheeler are fewer than what they expected. After a hiatus since 2019,
J.D. Power has re-launched the India Two-Wheeler Initial Quality Study this year in collaboration with
NielsenlQ.

Initial quality is measured by the number of problems experienced per 100 vehicles (PP100) in the first
six months of ownership, with a lower score reflecting higher quality. In this year’s study, the industry
average is 107 PP100. The scooter segments combine for an average of 91 PP100, while the motorcycle
segments combine for an average of 101 PP100. For the first time, the study includes electric two-
wheelers, with 173 PP100.

“The industry’s sharp focus on both manufacturing and perceived quality in recent years has yielded
significant positive results,” said Sandeep Pande, lead of the automotive practice India at NielsenlQ.
“Customers are clearly appreciating the same in experiencing fewer issues during their initial ownership
period.”

Pande cautioned, however, that there has been a decrease in the distance traveled during the initial
ownership period. Overall distance traveled cited by customers has declined 13% from the 2019 study.
“Given that quality feedback is often directly related to extended usage, the reduced problems cited this
year could be transient and may need to be monitored closely for enhanced customer satisfaction.”

Following are additional key findings of the 2023 study:

¢ More problems cited by owners of electric two-wheelers: Electric two-wheelers experience more
problems (173 PP100) than in any other segment, with nearly half of those problems (85 PP 100)
being related to connectivity.

¢ Fuel efficiency and driving range expectations: Owners of gas-powered two-wheelers and electric
two-wheelers have similar levels of satisfaction with the fuel efficiency and driving range of their
vehicles. Among owners in both categories, 80% say that the fuel efficiency and driving range met
their expectations.

¢ Longer ownership cycle expected: Owners say they intend to keep their current two-wheeler for seven
to eight years. In the 2019 study, that figure was six years.

Highest-Ranking Models
¢ Honda Dio ranks highest in the scooter economy segment with 56 PP100

e TVS Jupiter 125 ranks highest in the scooter executive segment with 70 PP100
¢ Honda Dream ranks highest in the motorcycle economy segment with 88 PP100



e Bajaj Pulsar 125 ranks highest in the motorcycle executive segment with 90 PP100
e Yamaha R15 ranks highest in the motorcycle premium segment with 57 PP100

The study measures problems experienced in two distinct categories: design-related problems and
defects and malfunctions. The study includes specific diagnostic questions covering seven problem
categories for gas-powered models: fit and finish; engine; transmission; brakes; ride and handling; lights
and electricals; and gauges and controls. For electric two-wheelers, an additional category of
connectivity is included.

The 2023 India Two-Wheeler Initial Quality Study (2WIQS) is based on responses from 7,465 new two-
wheeler owners who purchased their vehicle from March through November 2022. The study was fielded
from August through December 2022. NielsenlQ conducted face-to-face surveys in 40 major cities in India,
asking more than 200 questions of two-wheeler owners about their product experience in their initial months
post purchase. After conducting the surveys, the responses were cleaned for data quality and calculated.
Brands included in the study are ranked according to aggregate score of problems per 100 vehicles, with a
lower score indicating better quality.

J.D. Power is a global leader in consumer insights, advisory services and data and analytics. A pioneer in
the use of big data, artificial intelligence (Al) and algorithmic modeling capabilities to understand
consumer behavior, J.D. Power has been delivering incisive industry intelligence on customer interactions
with brands and products for more than 50 years. The world's leading businesses across major industries
rely on J.D. Power to guide their customer-facing strategies. J.D. Power has offices in North America,
Europe and Asia Pacific.

NielsenlQ is the leader in providing the most complete, unbiased view of consumer behavior, globally.
Powered by a groundbreaking consumer data platform and fueled by rich analytic capabilities, NielsenlQ
enables bold, confident decision-making for the world’s leading consumer goods companies and retailers.

Using comprehensive data sets and measuring all transactions equally, NielsenlQ gives clients a forward-
looking view into consumer behavior in order to optimize performance across all retail platforms. Our
open philosophy on data integration enables the most influential consumer data sets on the planet.
NielsenlQ delivers the complete truth.

NielsenlQ, an Advent International portfolio company, has operations in nearly 100 markets, covering more
than 90% of the world’s population. For more information, visit NielsenlQ.com.
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Note: Only the top three models per segment are shown above. Official rankings are published only for segments with at
least three models with sufficient sample and at least one with a 2WIQS score better than segment average. No official
rankings are published for Motorcycle Upper Executive, Motorcycle Premium Plus and Electric 2W segments.
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Source: J.D. Power 2023 India Two-Wheeler Initial Quality Studys™ (2WIQS)

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement
identifying J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on
numerical scores, and not necessarily on statistical significance. No advertising or other promotional use can be made of
the information in this release or J.D. Power survey results without the express prior written consent of J.D. Power.



