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J.D. Power
2022 North America Hotel Guest Satisfaction Index (NAGSI)
Study®™

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Luxury

The Ritz-Carlton 885

Four Seasons 881
Waldorf Astoria 881
Grand Hyatt 873
Fairmont 872
JW Marriott 867
Segment Average 866
Trump Hotels 865
The Luxury Collection 864
W Hotels 863

InterContinental Hotels & Resorts 852

Loews Hotels

Note: In alphabetical order if there are tie scores.
Source: 1.D. Power 2022 North America Hotel Guest Satisfaction Index (NAGSI) Studys™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
1.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2022 North America Hotel Guest Satisfaction Index (NAGSI)
Study®™

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Upper Upscale

Hard Rock Hotels 883
Canopy by Hilton 3868
Wyndham Grand Hotels 865
Kimpton 860
Marriott 857
Embassy Suites by Hilton 854
Hotel Indigo 851
Renaissance Hotels 851
Segment Average 849
Hilton Hotels & Resorts 848
Le Méridien 846
Westin Hotels & Resorts 846
Hyatt Regency 844
Omni Hotels & Resorts 843
Autograph Collection 838
Millennium Hotels 830
Sheraton 829

Note: In alphabetical order if there are tie scores.

Source: 1.D. Power 2022 North America Hotel Guest Satisfaction Index (NAGSI) Studys™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
1.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2022 North America Hotel Guest Satisfaction Index (NAGSI)
Study®™

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Upscale
Hilton Garden Inn 868
AC Hotels by Marriott 863
Delta Hotels 858
Hyatt Place 850
SpringHill Suites by Marriott 849
Segment Average 844
Cambria Hotels 843
DoubleTree by Hilton 839
Wyndham Hotels 839
Courtyard by Marriott 838
Crowne Plaza 838
aloft Hotels 837
Ascend Collection 834
Sonesta Hotels 830
Radisson 826
Best Western Premier 824
Four Points by Sheraton 818
element 817

Note: In alphabetical order if there are tie scores.
Source: 1.D. Power 2022 North America Hotel Guest Satisfaction Index (NAGSI) Studys™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
1.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2022 North America Hotel Guest Satisfaction Index (NAGSI)
Study>"'

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Upscale Extended Stay

Hyatt House 857

Staybridge Suites 852
Homewood Suites by Hilton 845
Segment Average 841
Residence Inn 834

Source: J.D. Power 2022 North America Hotel Guest Satisfaction Index (NAGSI) Study™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in trs
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2022 North America Hotel Guest Satisfaction Index (NAGSI)
Study®™

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Upper Midscale

Drury Hotels 877
Wyndham Garden 849
Holiday Inn Express Hotels 842
Best Western Plus 840
Fairfield by Marriott 837
Holiday Inn 831
Hampton by Hilton 829
Segment Average 829
Comfort Suites 826
Country Inn & Suites by Radisson 821
Clarion 813
Comfort Inn 813
La Quinta Inns & Suites 790

Note: In alphabetical order if there are tie scores.
Source: 1.D. Power 2022 North America Hotel Guest Satisfaction Index (NAGSI) Studys™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
1.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2022 North America Hotel Guest Satisfaction Index (NAGSI)
Study>"'

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Upper Midscale/Midscale Extended Stay

Sonesta Simply Suites 852

Home2 Suites by Hilton 845
TownePlace Suites by Marriott 841
Segment Average 836
Candlewood Suites 827

Hawthorn Suites by Wyndham 824

Sonesta ES Suites

Source: J.D. Power 2022 North America Hotel Guest Satisfaction Index (NAGSI) Study™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in trs
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2022 North America Hotel Guest Satisfaction Index (NAGSI)
Study>"'

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Midscale

Wingate by Wyndham

849
Tru by Hilton 844
Best Western 835
Sleep Inn

Americlnn by Wyndham

Segment Average

Baymont Inn & Suites by Wyndham

Quality Inn

Ramada by Wyndham

Source: J.D. Power 2022 North America Hotel Guest Satisfaction Index (NAGSI) Study™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in trs
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2022 North America Hotel Guest Satisfaction Index (NAGSI)
Study®™

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Economy
WoodSpring Suites 798
Americas Best Value Inn 795
SureStay by Best Western 792
Microtel by Wyndham 785
Extended Stay America 777
Studio 6 772
Travelodge by Wyndham 771
Red Roof Inn 770
Days Inn by Wyndham 767
Super 8 by Wyndham 767

Howard Johnson by Wyndham 766

Segment Average
Econo Lodge
InTown Suites

Motel 6

761

746

738

735

Rodeway Inn 725
OYO Hotels 706

Knights Inn 703
Note: In alphabetical order if there are tie scores.
Source: 1.D. Power 2022 North America Hotel Guest Satisfaction Index (NAGSI) Studys™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
1.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



