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J.D. Power
2024 U.S. Banking Mobile App Satisfaction Study®™

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

National
Capital One 678
Bank of America 662
Chase 656
Wells Fargo 651
Study Average 651
Citi 648
TD Bank 643
Truist 631

U.S. Bank 624

PNC 619

Note: The National segment includes banks with more than 5200 billion in deposits. The Regional segment includes
banks with $75-5200 billion in deposits. Any bank with less than $75 billion in deposits is not rank eligible.

Source: J.D. Power 2024 U.S. Banking Mobile App Satisfaction Study*"

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2024 U.S. Banking Mobile App Satisfaction Study™™

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Regional
M&T Bank 636
Citizens Bank 634
Fifth Third Bank 634
KeyBank 634
Santander 629
Study Average 629
BMO 623
Regions Bank 619
Huntington 617
First Citizens Bank 605
Comerica Bank 573
USAAA 692

Note: The National segment includes banks with more than $200 billion in deposits. The Regional segment includes
banks with $75-5200 billion in deposits. Any bank with less than S75 billion in deposits is not rank eligible.

ABrand is not rank eligible because it does not meet study award criteria.

In alphabetical order if there are tie scores.

Source: J.D. Power 2024 U.S. Banking Mobile App Satisfaction Study>™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2024 U.S. Online Banking Satisfaction Study’"

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

National
TD Bank 672
Capital One 671
Wells Fargo 668
Citi 653
Study Average 653
Chase 651
Bank of America 650
Truist
PNC
U.S. Bank

Note: The National segment includes banks with more than 5200 billion in deposits. The Regional segment includes
banks with $75-5200 billion in deposits. Any bank with less than S75 billion in deposits is not rank eligible.

Source: J.D. Power 2024 U.S. Online Banking Satisfaction Study*"

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2024 U.S. Online Banking Satisfaction Study

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

SM

Regional
Regions Bank 643
Huntington 642
Fifth Third Bank 638
Study Average 628
KeyBank 624
Santander 618
BMO 616
M&T Bank
Citizens Bank
First Citizens Bank
USAAA 681

Note: The National segment includes banks with more than $200 billion in deposits. The Regional segment includes
banks with $75-5200 billion in deposits. Any bank with less than S75 billion in deposits is not rank eligible.
ABrand is not rank eligible because it does not meet study award criteria.

Source: J.D. Power 2024 U.S. Online Banking Satisfaction Study*"

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2024 U.S. Credit Card Mobile App Satisfaction Study®"

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

American Express 675

Bank of America 675

Discover 673
Citi 654

Study Average

Chase

Capital One

Wells Fargo

Barclays

U.S. Bank

Credit One Bank

Synchrony

USAAA 711

Note: Each brand must have at least four million active accounts to be included in the study.
ABrand is not rank eligible because it does not meet study award criteria.
In alphabetical order if there are tie scores.

Source: J.D. Power 2024 U.S. Credit Card Mobile App Satisfaction Study™

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2024 U.S. Online Credit Card Satisfaction Study"

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

American Express 671
Discover 668
Wells Fargo 664
U.S. Bank 661
Capital One 654
Chase 653
Barclays 652
Study Average 652
Bank of America 648
Citi 640
Credit One Bank
Synchrony
USAAA 691

Note: Each brand must have at least four million active accounts to be included in the study.
ABrandis not rank eligible because it does not meet study award criteria.

Source: J.D. Power 2024 U.S. Online Credit Card Satisfaction Study

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



