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J.D. Power
2024 U.S. Credit Card Satisfaction StudySIVI

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Credit Card Issuers

American Express 634

Discover 629
Capital One 620
Chase 619

Bank of America 616

Citi 611
Issuer Average 610
Wells Fargo 598
U.S. Bank 595
TD Bank 586
Fifth Third 574
FNBO 573
PNC 571

Truist 566

Merrick Bank 561
Premier Bankcard

Credit One Bank

Navy Federal? 656
USAAN 650

Barclays” 592

Note: Co-brand cards are excluded from the above rankings.
ABrand is not rank eligible because it does not meet study award criteria.
Source: J.D. Power 2024 U.S. Credit Card Satisfaction StudysM

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2024 U.S. Credit Card Satisfaction Studys"’I

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Bank Rewards Credit Cards—No Annual Fee

Capital One SavorOne Rewards Card

Chase Freedom Flex

Discover it Student Cash Back Credit Card
Citi Double Cash Card

Chase Freedom Unlimited

Capital One VentureOne Rewards

Blue Cash Everyday Card (American Express)
Discover it Cash Back Credit Card

Wells Fargo Active Cash Card

U.S. Bank Altitude Go Visa Signature Card
Discover it Miles Credit Card

Citi Custom Cash Card

Segment Average

Bank of America Unlimited Cash Rewards
Chase Sapphire

Bank of America Customized Cash Rewards
Capital One Quicksilver Rewards

Discover it Chrome Gas & Restaurant Credit Card
Bank of America Customized Cash Rewards for Students
Bank of America Travel Rewards

Fifth Third Preferred Cash/Back Card

Citi Rewards+ Card

U.S. Bank Cash+ Visa Signature Card

TD Cash Card

Amex Everyday Card

Fifth Third 1.67% Cash/Back card

PNC Cash Rewards Visa Card

Enjoy Cash credit card (Truist)

PNC Points Visa Card

679
670
657

650
648
646
634
634
634

631
628
624
624
621

620
615
615
603

598

597

596
592
592
585
583
581
579
568

USAA Cashback Rewards Plus American Express Credit Card” 667
Navy Federal cashRewards” 662
USAA Preferred Cash Rewards Visa Signature Credit Card” 660
Navy Federal GO REWARDS Card” 638
USAA Rewards Visa Signature Credit Card” 607

ABrand is not rank eligible because it does not meet study award criteria.
In alphabetical order if there are tie scores.

Source: J.D. Power 2024 U.S. Credit Card Satisfaction StudysM

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2024 U.S. Credit Card Satisfaction StudySIVI

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Bank Rewards Credit Cards—Annual Fee

Bank of America Premium Rewards Elite 692
Blue Cash Preferred Card (American Express) 680
Chase Sapphire Reserve 669
The Platinum Card from American Express 661
American Express Gold Card 644
Citi Premier Card 639
Capital One Venture Rewards 638
Chase Sapphire Preferred 634
Bank of America Premium Rewards Visa Signature 631
Amex Everyday Preferred Card 627
Capital One QuicksilverOne Rewards 622
American Express Green Card 611
Segment Average 609
U.S. Bank Altitude Connect Visa Signature Card 581
Enjoy Beyond credit card (Truist) 563
Credit One Bank Platinum X5 Visa 528
Credit One Bank American Express Card 524

Credit One Bank Platinum Visa 519

Note: Citi Premier Card renamed as the Citi Strata Premier Card
Source: J.D. Power 2024 U.S. Credit Card Satisfaction StudysM

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2024 U.S. Credit Card Satisfaction Study>™

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Bank Credit Cards—No Rewards or Annual Fee

Capital One Platinum Mastercard 619
Segment Average 610
BankAmericard 586
Citi Simplicity Card 586
U.S. Bank Visa Platinum Card 585

PNC Core Visa Card

Citi Diamond Preferred Card

USAA Rate Advantage Visa Platinum Credit Card” 675

Navy Federal Platinum# 662

ABrand is not rank eligible because it does not meet study award criteria
In alphabetical order if there are tie scores.

Source: J.D. Power 2024 U.S. Credit Card Satisfaction Study*M

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in ths
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2024 U.S. Credit Card Satisfaction StudySIVI

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Airline Co-Brand Credit Cards

Southwest Rapid Rewards Premier Card (Chase) 658

Southwest Rapid Rewards Priority Card (Chase) 649
Delta SkyMiles Platinum American Express Card

Citi / AAdvantage Executive World Elite Mastercard Card

United Explorer Card (Chase)

Citi / AAdvantage Platinum Select World Elite Mastercard
Card

Segment Average
Southwest Rapid Rewards Plus Card (Chase)
Delta SkyMiles Gold American Express Card

AAdvantage Aviator Red Mastercard (Barclays)

Citi American Airlines AAdvantage MileUp Mastercard
Card

Alaska Airlines Visa Signature Card (Bank of America)

Source: J.D. Power 2024 U.S. Credit Card Satisfaction StudysM

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



J.D. Power
2024 U.S. Credit Card Satisfaction StudySIVI

Overall Customer Satisfaction Index Ranking
(Based on a 1,000-point scale)

Co-Brand Credit Cards—No Annual Fee
Apple Card (Goldman Sachs) 654
Hilton Honors American Express Card 644
Costco Anywhere Visa by Citi 634

Paypal Cashback Mastercard (Synchrony Bank) 628

Amazon Prime Rewards Visa Signature Card

(Chase) 618

Verizon Visa (Synchrony Bank) 615
Sam's Club Mastercard (Synchrony Bank) 609

Segment Average 609

Kroger Rewards World Elite Mastercard (U.S.

Bank) 608

Disney Visa Credit Card (Chase) 598
Amazon Rewards Visa Card (Chase) 589
Capital One BJ’s One Mastercard 576

Capital One BJ’s One+ Mastercard 533

Synchrony CareCredit Mastercard” 532

ABrand is not rank eligible because it does not meet study award criteria.
Source: J.D. Power 2024 U.S. Credit Card Satisfaction StudysM

Charts and graphs extracted from this press release for use by the media must be accompanied by a statement identifying
J.D. Power as the publisher and the study from which it originated as the source. Rankings are based on numerical scores,
and not necessarily on statistical significance. No advertising or other promotional use can be made of the information in this
release or J.D. Power survey results without the express prior written consent of J.D. Power.



